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Design Thinking:
- Design Thinking Defenition
- Design Thinking Models
- Problem Solving
- UX Defenition
- Usability Defenition
- Service Design Basics
Research.
- Observation
- User Experience Research

- User Experience Surveys
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- Focus Groups & Interviews

- Benchmarking

- User Persona

- User Story

- User Scenario

- Customer /User Jurney Map

UX Design:

- Information Architecture

- User-Centered Design

- Data Driven Design

- UX Writing

- Wireframe Design

- Wireflow Design

- Navigation Design

- Interactive Prototyping

- Product Design (Business | Marketing point of view, Product / Project point of

view)
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Ul Design.

- User Interface Basics

- User Interface Tools

- User Interface Trends

- User Interface Elements

- Atomic Design Concept

- Design System Language (Library, Symbols, and Basics)

- Interaction Design

- Typography in User Interfaces

- lconography in User Interfaces

- lllustration Basics for Digital Products

User Experience and Usability Tests:

- Usability Test
- A/B Test

- Mouse Tracking
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- Heat Map

Data Analyzing tools -
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